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Informative and thought-provoking, NH Business Review is focused on
business, cutting through to news that matters most to business decision
makers. Published biweekly, NH Business Review reaches professionals who
need to stay current on New Hampshire’s industries such as real estate and
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This award-winning newspaper puts your advertising message in
front of the Granite State’s most influential decision-makers, who
are highly motivated to partner with the best companies in the

and
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state. With digital and print channels available, there’s no shortage
of opportunities to share your message with our audience.
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Our arsenal of print products also includes three annual
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publications: Book of Lists, a comprehensive source i‘\ z
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of NH business data with over 1,300 contacts; the >”i‘°.‘.._h‘°"“‘? \ ‘_..’9;@? 7
Charitable Giving Guide, which profiles the state’s W

essential nonprofit organizations and ways to partner ' -
with them; and the Meetings and Conventions Planner,
an event planning guide with everything you need to

know to create a successful and memorable affair.

NHBR.com is an extension of our
print publication, offering more
news resources for professionals,
including our Down to Business
podcast, the Daily News Browser,
and two Weekly News Roundups

for the real estate and construction
and law sectors.
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of our audience
reads the digital
newsletters
regularly

NH Business Review produces
events throughout the year

that celebrate businesses and
professionals, as well as educational
forums and monthly webinars.



AUDIENCE

‘ OUR READERS 93%
are regular
NH Business

Review readers

96%

) ) are age 35+
NH Business Review reaches a

targeted audience of well-educated
professionals, from sole proprietors
to CEOs, top executives of large
corporations and key government
decision-makers.

Well-educated

55%: college degree
32%: post-graduate

59:41 78% 75%

ratio of male to are midlevel have buying
female readers executives authority
or higher power

$155,000 $981,000

Average reader’s Average reader’s
household income net worth

RESULTS

Qur readers value advertisements for goods, services and professional
development their businesses need. Sections of the bi-weekly issues cover
industries such as real estate and construction, technology, banking and
finance, law, healthcare, hospitality and tourism, and more.

0,

73 /O of our readers have taken steps
toward purchasing products or services
from our advertisers.

0,
41 /0 of our readers found a new client.

DISTRIBUTION

First Issue each month - Print & Digital
12,500 printed copies plus 10,000 subscriber emails
promoting the digital edition

Second issue of the month - Digital only
Issue emailed to 10,000 subscribers plus 25K

targeted 3rd party emails + approx. 15-20K digital ad
impressions on NHBR.com

NHBR’s upgraded digital edition platform with
digital ads now includes the following benefits:

* Search engine optimized business profile
on NHBR.com for each advertiser

« Fully responsive ads

* Click-to-call technology

Impressions for the current digital issue
ad on NHBR.com (digital only edition)

* Native apps for Apple & Android

The ads in our digital-only issues all link to a
directory of advertisers on nhbr.com, where
each advertiser has their own profile page
that includes: detailed contact info, Google
maps, keywords, links to their web site,
social media, etc

25 minutes

The average time readers
spend with each NHBR issue.

DISTRIBUTION BY REGION

Seacoast Region ............... 21%
Greater Manchester .......... 20%
Greater Nashua ................. 17%
Greater Concord ......ccoeenenn 1%

Lakes Region ...........ccevveeeee

Upper Valley .....cccceecmnneeee
MonadnocK ......eeeeeeeeennnnnnnn
North Country

THIS PUBLICATION AUDITED BY
CIRCULATION

VERIFICATION

COUNCIL

Data Sources: Accelara Reader Survey 2014
and the 2019 Circulation Verification Council
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BUSINESS
REVIEW

NOTE: Rates are per insertion, discount offered is approximate. Rates effective February 2024.
Guaranteed position: Add 10% to price of ad (Half-page minimum ad size for guaranteed 10.3” x 12.75”
position). The information on this rate card is subject to change. All rates are net.

Full Page

Preferred file format for supplied artwork PDF, 300 dpi, CMYK format

1-3X 4-7X 8-12X 13-19X 20-24X

NEeT RATES 5% ofFF 15% oFF 30% oFF 40% oFF
Full Page $2,770 $2,630 $2,355 $1,940 $1,660
3/4 Page $2,290 $2,175 $1,945 $1,600 $1,375
1/2 Page $1,600 $1,520 $1,360 $1,120 $960
1/3 Page $1,365 $1295 $1,160 $955 $820
1/4 Page $1,210 $1150 $1030 $850 $730
1/8 Page $895 $850 $760 $630 $540

3/4 Page

18 7.68” x 12.75”
Page

2.45”
X

6.29”

Back Cover $3,300 $3,135 $2,805 $2,315 $1,980
Inside Cover $3,040 $2,890 $2,585 $2,130 $1,830

1/3 Page

Consider running a business card sized ad (3.2” wide X 1.9” high) as a cost-effective way to 7.68” x 6.29”
reach business professionals. Run in 12 issues for $105 per issue, or 24 issues for $95 per issue.

1/2 Page

Ask for more information and a quote to have your direct mail
or marketing piece inserted directly into NH Business Review.

10.3” x 6.29”

1. Terms net 30 days from invoice date. Please remit all payments to PO Box 520, Dublin, NH 03444 2. A
finance charge of 1.5% interest per month (18% annual rate) will be added to all unpaid balances 30 days
after invoice date. 3. Make checks payable to Yankee Publishing, Inc. New Hampshire Group 4. Creative
design services are available for all contract advertisers. Clients are allowed one change on proofs at no 1/8 Page
charge. Additional changes and changes after deadline other than corrections of typographical errors

are subject to an additional charge. 5. When new copy or mechanical is not received by deadline, the 5.06 x 3.06”
advertisement run previously will be run again. 6. Cancellations after deadline are subject to full charge of
reserved space. 7. All contracts conditional pending acceptance by YPI NHG. 8. General: All advertising 5.06” x
subject to approval of the publisher. Advertiser and advertising agency assume liability for all content 1/4 Page 12.75”
including text, representations, illustrations, sketches, maps, labels, trademarks or other copyrighted matter
of advertisements published, and also assume responsibility of all claims arising there from made against the
publisher. 9. Restrictions: YPI NHG assumes no responsibility for typographical errors in advertisements, but 5.06”
will reprint without charge in the next issue the part of an advertisement in which an error occurs. 10. Billing: X 6.29”
Bills are rendered on the date of publication. 11. Rates: Publisher reserves the right to change rates upon
notice. Those with written contracts are protected for 60 days after the effective date of a rate increase.

1/2 Page




EVENTS

NH Business Review produces events throughout the year
that celebrate businesses and professionals, as well as
educational forums and monthly webinars on prominent topics.

Held in March, The BOB Awards
recognize the best business-to-business
companies in New Hampshire in nearly 100
categories, as voted on annually by NHBR
readers. The BOB Awards recognize the
best business-to-business companies in
New Hampshire in nearly 100 categories,
as voted on annually by NHBR readers.
The March event-open to everyone-is all
about rubbing elbows with the “who’s
who” in New Hampshire's business
community.

Held in October, the Business
N Excellence Awards recognizes the success

ﬁ and achievements of New Hampshire’s
C business owners and operators in both
small and large companies in various

NH BUSINESS , , , ,
REVIEW industry categories. Winners will be
& ,‘,‘ 1 4 honored at the 24th Annual Business
AN ) Excellence Awards in October.

Held in November, Powered By Women
is inspired by the wealth of knowledge and

POWERED personal triumph illustrated by women
BY leaders who have earned distinction in
their fields. This storytelling event will

&m% showcase the drive, conviction and

persistence of female executives in the
Granite State.




DIGITAL ADVERTISING
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CALEWDAR | BUSIMESS EXCELLENCE AWARDS  SPECIAL EDITIONS

NEWS PEOPLE BUSINESS ADVICE OPINION EVENTS & AWARDS

Digital advertising package includes four
standard ad sizes which rotate throughout
the month to deliver 30,000 impressions.

Minimum wage compromise
reached in New Hampshire
Legislature

NH House-Senate conferees
OK RGGI rebate changes

LSNE acquires sterile
injectables manufacturing
facility

Bottomline teams with digital
bank on real-time payments
system

Net Rates

NH Product of Year entries
sought

Changs In calculating business

$600/month for 30,000 impressions tamesmuled
Additional impressions: $150/10,000

T-Bones restaurant to rise in
Concor

(728 x 90 and 320 x 50)
$650/week s
Limited inventory = 52 weeks

pars Nl HHousinesSTggew |
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Run-of-site ads
are multiple
sizes and appear
in various spots
throughout the
site

$1,000 for 100% impressions for one full day

An adhesion ad
“sticks” to the foot
of the browser
window as readers
browse the website.
Adhesion ads

are highly visible
because they stay
with the reader

as they scroll or
until they close
the window.

90,000 65,000

monthly monthly
page views unique visitors
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Send an exclusive, customized message to the NH Business Review
subscriber list, and your message will be the focus of the reader’s
attention. Emails can be sent on Monday, Tuesday or Friday, and
statistics are available 48 hours after email send.

Email 1x Rate 2x Rate 3x+ Rate
6,500 recipients $1,495 $1,295 $995
- fis o o Options available for expanded list of targeted recipients - ask for details.
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ey NH Business Review emails are deployed through Robly’s advanced
delivery system, which can automatically optimize send times across a
12-24-hour window based on subscriber engagement history.

e
iy o At sl G

o Vil ot SONNCE
ool

e Standard Send: delivered in one batch at the scheduled time.

e Optimized Delivery (recommended): spread intelligently over
12-24 hours to maximize open and click rates.




E-NEWSLETTERS

8,000 subscribers

) ) BUSINESS
The Daily News Browser is a free, weekday -]]IIREVIEW
B B . TODAY'S BUSINESS NEWS BROWSER MORE NEWS o NHBR.COM
e-newsletter with links to local, state and regional
stories of interest to New Hampshire businesspeople. e T

release e U5, Smal Business Adminiskaalion. ~ NH BUSINESS REVIEW

Our audience wants to stay up-to-date on the e S e o A ™
important news of the day, and the Daily News e e vt ey cOptaig 10 S0

. ) ) gr:\::l;g::tw?rxulvf as new. more contagious mutations of the virus spread around the United States. - NH
Browser is a surefire way for advertisers to reach them. ) e e oo o e

Hew Hampshire gyms adapting to business during Covid-19
rRaTVies Mo JUSHIN MIner. owner of Gain STengin and Conationing in POrSMOLTN. Wil 00k Back and be
Mankiul — N4 BUSIHESS REVIEW

Ad type Ad size Rate
Top Leaderboard 728 x 90 pixels $1,275/mo Medium Rectangle
Medium Rectangle 300 x 250 pixels $960/mo
Tile 200 x 200 pixels $720/mo

Bottom Banner 728 x 90 pixels $540/mo
Spsakar s vt il st n peson dasots G consems e Koo o Sl
sponsored content 35 Words Wlth UI'| $150/Sp0t he deciined 1o disciose the precise location — NH PUBLIC RADIO

Amid schosl-funding anxiety. some NH communities fear return of ‘donor towns' A group of Hew
(10-12 word headline, A €0uCabon 1At rEGSITOULES Money 1M -Gonor OAMS: 1 pocrer Schod UK. - | PUBLIC RADIO

12-20 word teaser, URL)

wmuwm Since e first ) 'FW H’"ﬂn!NFF = I

s e e e 1 e e 5 o s 4 Sponsored Content
wwmmk:nlutus - T\su rofile is part of I 1 ind brought fo you by i .sn)L

ki St e

Fromutn ang Herngon: NH LegIsIaNre’s @nergy cNoIce: MONoRolies or MArKETE? When Govemor
Sununl 502 the Community Fower Law in 2019, 3 1ot of enery PrOESSIONaIS (Nal 1o MeAton ¢ ties. and
townis) ot very extted. The iegisialon opens up 3 world of opportunty for Mrkets, UsInesses, INnovaton and
COMPENTon in lew Hampshire's enery sector. - NH BUSHESS REVIEW

Former NHGOP Chalr Jennifer HOrm Rarts wWays with anti-Tump LIngoin Project supsr PAC Former
stale Republican Party Chair Jennifer Horn confirmed Friday night she has parted ways with the anti-Trumg

Lincoln Project. ¢iling "grotesque” accusalions against anather co-founder, John Weawer, by nearly two dozen
450/ 150/ men of splcing sexual favors in reum for jobs. - WMUR-TV

open rate click-thru rate . . =

HH B3N 9N pelitical SIOMNING 31 e PoIls Up 10r JeDate RIoht now, New Hampsnire voters arent siowed 1o

wear clothing of accessones advocaling for or agains! a candidate, pollical party or measure on the ballsl Rep.

John Polucek. a Derry Republican, is trying 10 change hal — in part because of his awn expenience al the pols.
HH PUBLIC RADIO

Tile

Esrsennel clash threatened io interfere with Peterborough elections. records show Toan officials
scrambled last year f0 ensure a {rio of elections were nof distupied by a high-profie dispute between
PRIETBOOUGN'S CIETK AN BEpULY Cherk. — THE KEENE SENTINEL

IH man whe ‘Shugged’ wine during Capitol rlot charged A Hew Hampshire man who a0mited 1o stormng

bt Capitolfast monih and chuggng wine tat he found in a kmmaker's office now faces federal charges. —
ASSOCIATED PRESS

Bottom Banner
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REAL ESTATE & CONSTRUCTION NEWS ROUNDUP MORE & NHBR.COM
THIS WEEK'S TOP STORY

New Hampshire landlords, tenants have a new
way to resolve housing

NH Business Review’s Weekly News Roundups are free
e-newsletters containing links to the latest industry-
specific news stories from NH Business Review as well
as other media websites.

They can now take part in free process with & neutral third parly
to find a salufion to their disagreements

6,500 subscribers

10,000 subscribers

Denron, J. Lawrence Hall join forces in New Hampshire's supply chain

major mechanical contractor merger nightmare

Ad type Ad size Rate

“Merger of squals’ creates largest fim of ts kind inNH  Granite State businesses coma to grips with woridwide
‘shostages. ransgortation disruptions

sy Top Leaderboard 728 x 90 pixels $475/mo
e oy e Medium Rectangle 300 x 250 pixels $375/mo
+ Ifsructre bl couid sand el aver 15010 Bottom Banner 728 x 90 pixels $225/mo

NH for roads, Intemt and water cleanup —NH
Unien Laader

¢ Heme-buying frenzy easing, but more housing
neoded — NH Union Leader

+ Second micro-unit housing project gets key
approval in Pertsmouth - Porismouth Herald




DIGITAL AD SPECIFICATIONS
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Specs subject to change. Please confirm with your
NH Business Review representative before submission.

File Requirements: Required Ad Sizes:
¢ Format: JPG, PNG, or static GIF Dimensions 2x Resolution
(animated GIFs allowed, 3-loop max) Ad shape (standard) (recommended)
e Color: RGB, 72 dpi
o Leaderboard 728 x 90 px 1456 x 180 px
* Max file size: 100 KB Medium Rectangle 300x250 px 600 x 500 px
* No Flash, JavaScript, or tracking pixels Half Page 300 x 600 px 600 x 1200 px
¢ File names: use letters, numbers, hyphens, or Mobile Leaderboard 320 x 50 px 640 x 100 px

underscores only (no spaces or special characters)

Include click-through URL with full UTM tracking
parameters (Google Analytics compatible)

Must submit creative for all four ad shapes for run-of-site
advertising. Providing both the standard and a 2x (retina)
version ensures crisp, professional display quality across all
Optional Enhancements: devices. NHBR'’s ad delivery platform automatically scales
high-resolution creative for optimal presentation on high-
density screens. Google Ad Manager also supports retina-
optimized (2x) creative files.

« Static backup image for animated ads

« Alt text for accessibility

Specs subject to change. Please confirm with your NH
Business Review representative before submission.

Advertiser provides: Restrictions:

e Subject line: six words maximum; avoid emojis, * No embedded forms, iframes, or JavaScript

special characters, or symbols » All'links must open in a new browser tab or window

* Headline and preheader/subhead « All assets must be supplied as separate attachments

¢ Company logo: horizontal orientation preferred (not embedded in Word or PDF)
(JPG or PNG, 72 dpi)

* Main image: horizontal, high-resolution (minimum Preferred Formats:
1200 px wide);

) : ) : e Text: Word document or plain text file
no animation, JavaScript, or iframes

¢ Images: JPG or PNG (RGB, 72 dpi minimum
¢ Body copy: up to 250 words (may include bullet 9 ( & )

points); include a call to action

Click-through URL: with full UTM tracking
parameters for performance reporting



WEBINARS AND PODCASTS

‘ WEBINAR SPONSORSHIPS

Webinars are customized for you to share your

unigue expertise with a targeted audience of business
professionals and owners. Presented through NH
Business Review, our experienced team helps you craft

a digital event that will attract and engage a qualified
audience, demonstrate your thought leadership and build
your sales pipeline with qualified leads.

Sponsorship packages include:
» List of webinar registrants
» Panelist position (or sole presenter)
» Logo and speaker bios/photos posted on nhbr.com
* Company logo included in two webinar email promotions
« Company name/logo on social media and
marketing promotion

PRESENTING SPONSORSHIP: $2,500
Exclusive ownership of webinar/topic

SUPPORTING SPONSORSHIP: $1,250
Limited to 4 sponsors per webinar/topic
1-2 topics - $1,250 each

3+ topics - $995 each

PODCAST SPONSORSHIP

Down to Business is the biweekly NH Business
Review podcast, where editor Mike Cote sits down
with associate editor Amanda Andrews and special
guests to talk about the latest business headlines
and the news listeners need to know about.

Sponsorship package covers 6 editions of the podcast
(one every two weeks). Podcasts are roughly 20 minutes
long and are available on major podcast platforms such
as Apple, Google, Spotify, etc.

Sponsorship package includes:

* Company logo on NHBR.com podcast page

« Company logo in print ads, online ads and/or news
browser ads promoting the podcast

* Audio mention during podcast ( :10 pre-roll billboard with
name and short info such as location or tagline)

* 15-:30 commercial (pre-recorded, airs at midpoint
commercial break during podcast)

* Sponsor included in podcast description notes (text only.)

* Sponsor mention in promotional posts on social media

* NHBR'’s editorial Q & A feature is based on podcast
interviews, so the sponsor logo will appear on the Q & A
interview page in each NHBR issue.

* Sponsor gets ONE of the podcasts in the three-month
package and one of the Q & A interviews about
themselves / their company.

THREE-MONTH SPONSORSHIP PACKAGE: $4,500



OTHER SERVICES

Leverage the power of storytelling to elevate
your brand across multiple channels. With
almost a century of publishing expertise behind
NH Business Review, New Hampshire Magazine,
Yankee Magazine and more, Yankee Custom
Marketing offers:

Omnichannel Content Marketing
Our approach develops compelling features
that resonate across platforms:

« Custom print and digital magazines

- Website content

« Video production

« Social media campaigns

Storytelling Excellence

Our team of skilled editors and publishers
craft narratives that captivate audiences
and drive engagement.

Tailored Solutions

From fully turnkey projects to targeted
content pieces, we customize our services
to meet your unique marketing needs.

Industry Expertise
Benefit from our deep understanding of New
England's business landscape and culture.

WEB DESIGN SERVICES

The design of your website impacts the way
your potential clients perceive your brand.
Our team can design and build a site for you,
utilizing best practices in search, mobile
display and content architecture. Schedule
a consultation, and we'll help you explore
options that meet your budget and your
business goals.

CUSTOM MARKETING

O
(=

AUDIENCE DEVELOPMENT
The right media is essential to reaching
the right audience, and Yankee Custom

Marketing provides expertise on how,
when and where to place your message

for the greatest response.

&)

CUSTOM CONTENT

Our award-winning team of content
producers combines compelling copy
and imagery. These pieces can be
used in custom publications, website
and blog updates, white papers,
newsletters, annual reports and more.

&

CUSTOM PUBLICATIONS

Yankee Publishing is home to iconic
media brands such as Yankee,
The Old Farmer’s Almanac,
New Hampshire Magazine and NH
Business Review. Our team provides
the same expertise in producing
custom publications for our clients.

CONTENT STRATEGY

Our team can audit your organization’s
current practices to determine how best
to grow and deepen engagement with
your audience to meet your goals
and tell your story.

@

EMAIL & NEWSLETTERS

We have deep insight into the design,
deployment and performance of email.
We can craft a message from your new

content for delivery to your email list.

We can also amplify your message to our
high-performing media brand lists.

&

MULTIMEDIA STORYTELLING

Our team has deep experience
integrating multimedia into the
storytelling process. From
photography, videography, audio/
podcasts, 360-video tours, and more,
we can identify the best way to
diversify your content.



